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How two Bajaj companies found success

WHAT’S UNIQUE?, BAGIC and BALIC may be operating in different segments, but their business approach has a commonality
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Over the fast five vears, the company has
transitioned from an agency-centric
organisation to a mufti-distribution
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BAGIC 15,487 2799
BALIC 19,461 90,584
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Bt at the core, Chvgh wanits bis
products to be sEmple to under-
stannd, “Thast is an aros wo ane con-
tinuously making progress.”




