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® LOOKING AHEAD: HEALTH INSURANCE

[nsurers set to leveraging IoT for better health

Adoption of new-age
technologies will keep
insurers focused on
customer-centric health
plans that encourage
preventive care and
incentivise proactive
health management

Tapan Singhel

HEALTHCARE IN INDIA is in the eye of a
proverbial storm. There has been consider-
able debate over public policy in regulating
privatehealthcareand providingaffordable
access to every Indian. Rising healthcare
costsand increase in lifestyle diseases have
drawn requisite attention towards health
insurance,

Healthinsuranceisa protectivetool that
justdoes notensurethebest treatment pos-
sible but can also efficiently improve the
mortalityrateinanygivencountry. Thereare
manypeoplewhodon'tgoforthebest treat-

ment because they cannot afford it. This, in
turn, has brought health insurance to the
focus which has been the fastest growing
segment in the general insurance space.

Basic to comprehensive
Healthinsurance,and thewayit'ssold, is
fundamentally undergoing a transforma-
tion in our country owing to various socio-
cconomicchanges. Healthinsurancecovers
todayhavealreadymoved beyond hospital-
isation covers to comprehensive OPD,
whereby customers can take advantage of
highertaxgainsandensure that theydonot
have any out-of-pocket medical expenses
when facedwithany medical condition.
Additionally, to provide holistic health-
care solutions, insurers have started creat-
inga collaborative ecosystem around well-
ness and preventive care and long-term
relationship with their customers by pro-
vidingcomprehensive healthmai 1ce
facilitiesandwellness platformswhere cus-
tomers can store, monitorand track their
health records through self-service mobile
applications provided by insurers.

Integration with technology
Inrecent times, rising interest towards
adoptingwearableconnected devicesbased
on Internet of Things (IoT) and mobile
health devices has shown that irrespective
oftheirage-groupIndiansarekeepingatab
ontheirhealth. Thetechnology,withtheaid
of smartphone applications and medical
devices, is allowing individuals to continu-

ouslytrackeverythingfromblood sugarlev-
els to blood pressure, physical activity and
manage chronic conditions.

Recognising the impact of wearable
devicesandits potentialin healthinsurance,
theregulator hasrecentlyformed aworking
groupand has prompted insurersto under-
standitsusageandimpactininsurance.The
next year will be about unboxing the scope
and channels to leverage the IoT world for
the health insurance segment.

Ifopted for, the usage of wearabledevices
will enable insurers to get more data assis-
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tanceinordertounderwrite health policies.
Actuaries can assess the datareceived from
these devices and based on an individual’s
lifestyle, may offer customised products,
bringingindifferential pricingofinsurance
policies. The insinuation hereis that fitness
conscious individuals maintainingahealthy
dietandexercise regimemaybe incentivised
for the choices that they make in compari-
sonto thosewhoare laxin theseaspects.

Evolving distribution
Health insurance penetration in India

stands at barely 0.7% in India with the
healthcare sector being largely underpene-
trated. It is estimated that approximately
3.29% of Indians fall below the poverty line
because of high medical expenses and 30%
of ruraland 20%oftheurban populationdo
not go for treatment due to financial con-
straints, Therefore,expansion of mass health
insuranceschemestomoregeographieswill
be instrumental in expanding the reach of
health insurance and creating a financing
mechanism forrural healthcare.

Theyear gonebyhasalso seen some sig-
nificant regulatory changes in the crucial
aspectofdistribution of insurance products.
The regulator’s step to allow health insur-
ance products to bealso sold through Point
of Sale (PoS) persons is a vital step in that
regard and we can expect it to bear fruit.

Adoption of new-age technologies will
keep insurers focused towards customer-
centric health insurance products that will
not only encourage preventive care and
incentivise the proactive health manage-
ment but will also aim at seeding constant
engagement with the customers. | believe
2018 will be a year of significance wherea
cost-effective and sustainable distribution
system along with viable mechanism will
grabthecentrestage toensure thatbenefits
of health insurance reach the masses. If
insurance reaches each and every citizen,
averagelifespan will also rise by five years.
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