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Bajaj Allianz unvells new brand identity

GEETA NAIR
Pune, February 14

IN ABID to change the percep-
tion about insurance compa-

nies among  customers
and go beyond policies, premi-
ums and claims, Bajaj

Allianz General Insurance
Company has unveiled its new
brand identity with a new tag
line ‘Caringly Yours'.
Chairman Sanjiv Bajaj said
every company has to make
money to survive. “Building a
company and running a com-
pany is not only about making

moneyitisalsoanopportunity
to give to the greater good of
society that is where our new
slogan of ‘Caringly Yours’
launched today,isallabout.Itis
abouthowwearemore thanan
insurance company,”’Bajajsaid.

The company notonly cares
for the customers, employees
and shareholders, but also
cares about society, he said.

MD & CEO Tapan Singhel
said the idea was not to talk
about products butabout care.
“Customers do not see insur-
ance company as friendly
especially when something
goes wrong. We want to take
theindustrytoadifferent level
by showing we care,” he said.
Two-wheeler insurance
accounts for 45% of the pre-
mium for Bajaj Allianz. Around
27% of its motor insurance

business comes from two-
wheeler insurance with a 67-
70% claims ratio. In line with
the care theme, Bajaj Allianz’s
first initiative under the new
identitywas of adoption of hel-
mets and started off with a
hoarding comprising 1,500
helmetsinaformation display-
ing the tag line. Data showed
that around 80% of deaths in
two-wheeler accidents could
have been saved if riders used
helmets and the promotion of
helmets was to show their con-
cern and help prevent these
fatalities, he said.




