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Centre’s vehicle tracking mandate
set to prove a boon for insurers

Rachel.Chitra &
Ranjani.Ayyar | TNN

Chennai: With the govern-
ment mandating all public
transport vehicles with over
six-seater capacity should have
location tracking devices, insu-
rance companies in India are
best positioned to capitalise on
this growth.

Thenewregulation,coming
into effect from April1, 2018, will
be applicablefor state transport
buses, school vans, ambulance
and other special purpose pub-
lic carriers. And insurers like
Bajaj Allianz, ICICI Lombard
and Liberty Videocon have alre-
ady live-tested telematics solu-
tions on the road.

Currently, Bajaj Allianz Ge-
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With the potential for the In-
dian telematics market expec-
ted to touch $113.7 million by
2018, insurers see a huge oppor-
tunity for themselves. Telema-
tics adoption would not be a far

stretch for insurance compani-
esasmost of them already have
a vehicle distribution network,
tieups with dealerships and
run multiple telematics pilots
to validate their business plans.

“There are two key features
when it comes to telematics.
One is that it will help us better
manage our risk. We’ll know,
which of our policyholders
over-speed, take sharp turns,
drink n’ drive. For users the be-
nefitistheir premiums could go
down if there is data/evidence
that they are safe and credible
drivers. Over the long-term, it
could improve road safety and
instill better driving behavio-
ur;” said Sanjay Datta, chief-un-
derwriting and claims, ICICI
Lombard General Insurance
Co, which ran a pilot telematics
project in 2013 for commercial
vehicles.

A new survey conducted by
the US Insurance Research Co-
uncil (IRC) has found that 56%
of drivers who have employed
telematics devices have adjus-
ted their driving habits as a re-
sultof thosedevices. “Installing
devices definitely makes dri-
versmore cognizant of their be-
haviour,” said Muthu Kuma-
ran, global practice head, insu-
rance, Cognizant.




